Somerville College, University of Oxford
Crowdfunding: Participation, the Annual Fund and Major Gifts

The Spark

What made you first consider crowdfunding?
In

early

2014

the

Somerville

Choir

approached

the

Development Office looking to raise £6,000 for their tour of the
US.

We had been approached on a number of previous occasions by
student groups looking for assistance with specific fundraising
projects. Unfortunately, as is often the case for small
development offices, our ability to support multiple projects
through more traditional methods of fundraising depends pretty
heavily on our resources.

However, we were very aware of the many benefits of being
able to offer this kind of support to students, and we thought
the project was great! So we explored crowdfunding as a
non-traditional method of fundraising for the Choir.

Getting Started

Was the project successful?

Yes! We raised over £6,500 in 3 weeks from 60 donors
including two donations of £1,000 (one because a donor
saw the project promoted on Facebook).

After the huge success of this campaign (from both a
student and donor perspective), the College decided that a
program to support similar projects would be an exciting
way to continue to engage students and donors.
Click on above to play video

“

In all, this was the best experience I’ve had in assisting students
fundraising for one of their own projects – it was pretty
low-maintenance… and fun!

”

Participation and
Young Alumni

How has crowdfunding affected your alumni

Donor Acquisition

participation?
In the past two academic years, our crowdfunding
program has worked alongside a multi-channel calendar of

Crowdfunding
Donor
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Other donors

Annual Fund activities (including online and social media
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pushes).

This has worked to increase our participation rate from
16% - 20%. Also, student and young alumni participation
has increased x5.

“

6
2014

Crowdfunding has become a part of our new multi-channelled Annual
Fund program, aimed at engaging with younger alumni and parents...
helping increase alumni participation overall.

”

The Annual Fund

Could you describe an instance where

A parent of a current student gave to one of our first projects.

a crowdfunding donor has become a

This initial crowdfunding gift led him to become a regular

regular giver?

monthly donor to the Annual Fund, as well as supporting a
number of our other crowdfunding initiatives.

Overall, 7.2% of crowdfunding donors give to multiple projects.
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Major Gifts

Major Gifts

How has crowdfunding supported your major gifts program?

We have received large matched funds from individuals for two of
our crowdfunding projects. In both cases this was part of an ongoing
relationship with the donor, but we were able to re-engage them with
the work of the College through an exciting crowdfunding campaign.
This was possible because we could directly demonstrate the impact
that their respective matched gifts would make to specific causes.

Due to the success of the project, one donor has since contributed a
further £10k to the ongoing initiative.

Stewardship

How have alumni responded to your crowdfunding
program?
After making gifts to student projects, donors receive
personal thank you letters and invites to project-specific
events.This personal approach has been remarked upon
by a number of our loyal donors, who truly appreciate this
style of stewardship!

“

“I received the most delightful letter of thanks from a Physics student and Tenor
in the Somerville Choir, telling of the Tour, their experiences and triumphs.
Together with a photo of the whole Choir and a postcard from the Smithsonian,
this was one of the most personal and pleasing acknowledgments of a donation I
have ever received.” - The College’s largest donor

”

Student
Awareness

Have you seen additional benefits within your student
body?
By hosting a crowdfunding program, we offer students a space to
make their ideas a reality. This improves communication with our
students, which has also benefited the College in other ways.

Applications for caller roles in our telethons have increased
dramatically, and this is partly because students have become
more aware of ongoing development activities at Somerville, and
have already acquired fundraising skills through their roles in
crowdfunding campaigns.

“

View: somerville.hubbub.net

Applications for caller roles in our recent telethons have

increased dramatically, and this is partly because students have
become more aware of ongoing development activities.

The Stats

Would you recommend crowdfunding to
other institutions?

12%

At a time when many educational institutions

Friends & Family
Subject Interest

48%

Alumni

worldwide are struggling to meet their Annual
Fund

targets,

crowdfunding

offers

18%

an

innovative and powerful new tool that
connects

donors

directly

with

their

20%

Student
Local/Community
Interest

beneficiaries. I highly recommend trying out a
project. Best of luck!

16 projects

£70k+ raised
inc matches

£53 average
donation

100% project
success rate

Want to find out more about getting your own branded
crowdfunding platform for your institution?

REQUEST DEMO

CONTACT US
hello@hubbub.net

